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Introduction

Time to GROW (Get Ready for Opportunities to Work) is a Transition Year
work placement programme for Dublin DEIS schools. The Department of
Education’s DEIS programme focusses additional resources to tackle
educational disadvantage and ensure that every child has an equal
opportunity to achieve their potential.

The programme supports companies offering work placement opportunities
to students outside of their employee cohort. We also support companies in
developing their in-house work placement programmes for Transition Year
placements.

It provides students with an opportunity to connect with companies and
business sectors in meaningful work experience alongside corporate
volunteers. It provides access to these businesses students who would not
otherwise have this opporutnity and supports the participating companies’
Diversity and Inclusion (DE&I) initiatives.

Annually, this programme supports meaningful work placement
opportunities for 100 DEIS students in the Dublin area. This is the final year
of a 3-year pilot programme funded by IPUT Real Estate through basis.point
(the charity of the Irish funds industry and its wider ecosystem). We
exceeded our target placements for 2024-25.

PAULA BRADY
BITCI Programme Manager

Our Year in Numbers

136 DEIS student TY placements offered

494 Total placement days

22 DEIS schools offered placements

18 Companies participating
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Programme Objectives

To support and facilitate companies offering work
placement opportunities to students in DEIS schools

To work with the schools to recruit students who would
avail of these opportunities.

To level the playing field for students who experience
educational disadvantage to connect with companies and
business areas on meaningful work experience.

This programme also supports participating companies’
Diversity and Inclusion initiatives, showcasing these
companies as potential employers to students who
wouldn't traditionally consider these careers routes or
companies.
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Participating Companies

Company Name Places Offered Company Name Places Offered

Bank of Ireland Harmonic
Bank of America 2 Kyndryl 6
BITCI In-house programme 2 Maples 2
Cornmarket 2 Mater Private 10

Network
Core 4

Northern Trust 12
Davy 30

Siemens Healthineers 2
Failte Ireland 2

Suir Engineering 5
First Sentier 7 .

Sumi Trust 3
Gas Networks Ireland 1 Sky 12

TOTAL: 136 Work Experience Placements

Length of Work
Placement
Programme

‘ Less than 3 days
‘ 3 to 4 days

‘ 5 days




100% of companies who responded would recommend
the Time to GROW programme to other companies.

100% of companies confirmed it linked business and
education in a positive way.

100% agreed that programme participation introduced
the company and its brand to students.

80% of companies felt the programme provided a
positive impact in their local community.

Student engagement in the TY
programme was exceptional. The
students actively participated in all
activities, demonstrating
enthusiasm and a keen interest in
learning. Their involvement in
discussions and hands-on activities
was particularly impressive,
showcasing their ability to
collaborate and think critically.
(Company Coordinator)
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Excellent engagement
throughout the week. They
had a great understanding
of our business at the end of
the week.
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The students who completed work experience were very
enthusiastic during the week and their personalities really
came through as the week went on. They really added to the
group activities and group presentation.
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[Students were] Very
positive, enthusiastic
and well mannered,
also seemed
genuinely interested
in the programme.

The students were overall very engaged. They got involved in
the different activities that we did and asked good questions
are we went throughout the day.

The students were punctual and
engaged in the tasks assigned.
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100% of participating schools would recommend
the programme to other schools.

Programme Benefits for Schools:

100% Learning about different jobs, roles and careers
100% Improved student communication skills

92% Improved teamwork skills

92% Increased student self-confidence

83%  Soft Skill Development

75% Improved interpersonal skills

92% Consider alternative options after they leave school

67% Meeting new people/making contacts

I didn't know anything about what
was done in the business and now

I've learned about a new career path. The opportunities help

(Student) students get a taste of the
world of work and give
them in insight into
careers they may not have
ever considered for
themselves in the past.
(Teacher)




Excellent support and
communication. Really

It's a precious opportunity supportive in terms of helping
to take a look 'under the our students gain valuable life
hood' of these massive experiences. Two of our
companies and can give students ... still speak of what
students a chance to see a great experience they had.
what life is really like in "Inspiring" is the phrase they
these environments which use to describe their week
would not be available to there!

them otherwise.
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I would absolutely and wholeheartedly recommend the
programme. Any situation that affords young people the
opportunity to grow personally, engage with mentors, experience
workplace environments and feel a sense of responsibility and
accountability is invaluable. Students will never forget these
placements- they are a source of personal empowerment.
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Absolutely recommend, anything we can do to
help our TY students experience work/life
opportunities outside of their little bubbles,
will have huge positive ramifications. I love the
phrase "Time to GROW", it is so apt and speaks
to the core of BITCI and our schools hopes for
TY students.




Impact on Students

Student Benefits:
88% Learning about different job roles and career opportunities
63% Meeting new people/making new contacts

29% CV & Interview preparation

The programme is an eye opener to the adult world
especially the business and work side of it. I met a lot
of new friends because of the programme and found
out a lot about myself. The programme really opened
a lot of doors for me and gave me more opportunities.

Students were asked ‘How did Time to GROW help you?
‘ Allowed me to consider alternative
options and new ideas after school

. Improved my teamwork
skills
Improved my
O my 70
communication skills
‘ Increased my interpersonal
skills and self confidence

Precentage




work experience.

You get to experience different work places and what they do
and it gives you a good idea about what it’s like to be in a work
place and they teach you skills that might be useful outside of
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I thought it was

amazing and it

helped with my
group work skills.
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It was a really valuable
experience and I got to
meet a lot of people who
were also interested in it.
[My company] helped me
be more confident about
what [ want to do in the
future by talking about
what jobs are available in
the company.
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The programme is an eye opener
to the adult world especially the
business and work side of it. I
met a lot of new friends because
of the programme and found out

a lot about myself. The

programme really opened a lot of
doors for me and gave me more

opportunities.

I would recommend the

programme because it opens a

door to learning about how

people get from school to the

jobs they are in now.
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Thank you to all the stakeholders involved in this programme.
The Time to GROW programme is free for companies to
participate in thanks to the generosity of funding by IPUT Real
Estate Dublin through basis.point.

Thank you ...

To all the companies who participated who were able to
broaden the horizons of students in DEIS schools who
experienced the work placements.

To the company coordinators and volunteers who generously
gave their time to share their role, learnings and skills with
these students. Your time and effort make such a huge impact
on these young people’s lives.

To the school coordinators and Principals who supported the
programme in their schools.

And to the students themselves for being brave, turning up
and being willing to step outside their comfort zones and try
something new. The work experience opportunities raised
students’ aspirations for different careers and contributed to
companies Corporate Social Responsibility (CSR) and
Diversity and Inclusion (D&I) strategies.

We thank you for your continued ‘ ’ .
support in our efforts to contribute to ! 4
soclial inclusion in Ireland.
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Grow Your

Business with Our

Volunteering
Solutions

We Offer Best

Solutions

Partnering with Business in the Community Ireland (BITCI)
provides companies with a unique opportunity to make a
tangible difference in the lives of students while

simultaneously enhancing your own business objectives.

Key Benefits of Partnering with BITCI

0 Impactful Community Engagement
Through our programmes, your company
can directly support students from
disadvantaged areas, helping to level the
playing field and provide pathways to
success.

Q Enhanced Employee Engagement
Our 'off the shelf' volunteering
opportunities allow your employees to
engage in meaningful, rewarding
activities that boost morale and foster a
sense of purpose.

Q Support for Diversity and Inclusion
By participating in our initiatives, your
company contributes to creating a more
inclusive society, promoting diversity in
education and the workplace.

0 Positive Reputation and Trust

Demonstrating a commitment to
education and community support
enhances your company’s reputation
and builds trust within local
communities.

Enhanced Employee Engagement
Engaging with students through our
programmes helps to nurture and
develop future talent, ensuring a well-
prepared workforce for tomorrow’s
challenges.

Strategic Alignment
Our initiatives align with your Corporate

Social Responsibility (CSR) goals,
providing a strategic approach to making
a difference in education and society.



Find out more
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www.bitc.ie




